


Editorial Our Publishing Philosophy

Successful Farming® magazine is published “for families that make
farming and ranching their business™.” Its editorial purpose is to serve
the production, business and family needs of a diverse American

agriculture.

We provide ideas farm and ranch families can take right to the field,
barn, shop, office, home, family or heart to add value to their lives,

businesses and lifestyles.

This philosophy has nurtured a relationship between our editors
and readers that has resulted in Successful Farming having more paid
subscriptions than any other farm magazine in America.

For advertisers, this philosophy provides:

TRUST

in a quality editorial product as evidenced by our continued high

percentage of paid subscribers

CONFIDENCE

based on exceeding the high standards of the Audit Bureau of

Circulations

PERFORMANCE

as proven with top editorial readership and preference scores

VALUE

in maximizing sales opportunities through greater reach, frequency

and gross impressions

That’s what makes Successful Farming magazine “right for readers and

right for advertisers.”
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Editorial Editorial Awards

2006

FOLIO: Gold Eddie Editorial Excellence Award
W Agriculture-Farming magazines

min’s Best of the Web Awards

M Integration with Print category, “StopSoybeanRust.com/Brazil
Crop Tour”

B Microsites/Customized Websites category, “Farmers for the
Future”

North American Agricultural Journalists
2nd Place, Series, Mike McGinnis, “Feuding Farmers”

3rd Place, Special Projects, Cheryl Tevis and Dan Looker, “Don’t
Sit On Assets"

Honorable Mention, News, Cheryl Rainford, “Get Ready for
Wireless Broadband”

Honorable Mention, Features, Lisa Foust Prater, “A Long Road”

Honorable Mention, Columns and Analysis, Betsy Freese,
“Chores Make the Man”

M Honorable Mention, George DeVault, “Seven Myths of Modern
Agriculture”

E.T. Meredith Creative Excellence Awards

M Lisa Foust Prater and Nancy Itani, Transitions series, “A Long
Road”

Web Marketing Association — Internet Advertising
Competition Awards

M Best Online Community Microsite/Landing Page, “Combine
Combat”

American Agricultural Editor’s Association

W Writer of the Year, Gil Gullickson

M st Place, Technical Feature, Gil Gullickson, “Stop Super

Weeds”

W st Place, On-Farm Production, Gil Gullickson, “What's

Happened to the Miracle Crop?”

M 1st Place, Regular Column, Gil Gullickson, “What Did We

Learn About Asian Soybean Rust?”

M 1st Place, Human Interest, Rich Fee, “Picking Up the Reins”

M 2nd Place, Regular Column, Betsy Freese, “When Worlds
Collide”

M 3rd Place, Economics and Management, Rich Fee, “New N
Rates Stress Economics”

M 3rd Place, Team Story, Cheryl Tevis and Dan Looker, “Growing
Great Workers”

2007

American Agricultural Editor's Association

M 2nd Place, Economics and Management, Betsy Freese, “Pork
Powerhouses”

M 3rd Place, Technical Feature, Dave Mowitz, “High-Tech
Harvest”

M 3rd Place, Humorous Article, Betsy Freese, “Trials of a 4-H
Mom”

M 3rd Place, Overall Magazine Design, Nancy Itani
Livestock Publications Council

B Ist place, Feature/Human interest story, Betsy Freese, Show
business!

M Honorable mention, Commentary, Betsy Freese The thing
about goats

M Honorable mention, Editorial, Betsy Freese. Trials of a 4-H mom

B Honorable mention, Marketing, Betsy Freese, Here comes
expansion

min’s Integrated Marketing Awards

W Honorable Mention, Event/New Event, Biofuels Forum

M Finalist, Customized Web Site/Micro Site, High Yield Team

2008

American Agricultural Editor's Association

B 1st Place, Overall Magazine Design: Special Issue, Nancy Itani,
“2008 Marketing Issue”

M 2nd Place, Economics and Management, Dan Looker,
“Competitive Edge”
W 2nd Place, Technical Feature, Gil Gullickson, “Kissin’ Cousins”

M 2nd Place, Nuts and Bolts: Crops and Unpublished Photos, Rich
Fee

B Honorable Mention, Feature Photography, Gil Gullickson
min’s Integrated Marketing Awards

B First Place, Print/Web Combo, Crop Tech Tour

M Finalist, New Event, Super Powering Profits

North American Agricultural Journalists

M Honorable Mention, Columns and Analysis, Betsy Freese, “With
A Cherry On Top”

B Honorable Mention, Spot News, Jeff Caldwell, Mike McGinnis,
Gil Gullickson, Agriculture Online, “Asian Soybean Rust
Confirmed In Central Iowa"

2009

North American Agricultural Journalists
M Audrey Mackiewicz Special Award

B Honorable Mention, Features, Dan Looker, “Working Into
Ownership”

B Honorable Mention, Special Projects, Dan Looker, “Tough
Going”

Meredith Creative Excellence Awards

B Honorable Mention, Agriculture Online: “Farmers For The
Future Social Network”

American Agricultural Editor's Association

M 2nd Place, Personality Profile, Gil Gulllickson, “No Ivory Tower
Here”

M 2nd Place, Technical Feature, Dave Mowitz, “Secret Life Of
Lubricants”

M Honorable Mention, Nuts and Bolts: Crops, Harlen Persinger






