




				    Readex
	 Closing	 Mailing	 Beef	 Red Sticker
Issue	 Date	 Date	 Insider	 Study Issue

JANUARY	 Nov. 23	 Jan. 14	 ■	 ■

FEBRUARY	 Dec. 15	 Jan. 30		

MID-FEBRUARY	 Jan. 4	 Feb. 16	 ■

MARCH	 Jan. 20	 Mar. 5		

MID-MARCH	 Feb. 3	 Mar. 19	 ■

APRIL	 Feb. 19	 Apr. 7	 ■	

MAY-JUNE	 Mar. 24	 May 7

SUMMER SPECIAL	 May 26	 Jul. 6

AUGUST	 Jun. 16	 Jul. 30	 ■

SEPTEMBER	 Jul. 21	 Sep. 3

OCTOBER	 Aug. 18	 Oct. 1		  ■

NOVEMBER	 Sep. 17	 Nov. 2	 ■

MID-NOVEMBER	 Oct. 1	 Nov. 16

DECEMBER	 Oct. 22	 Dec. 7		

READERSHIP STUDIES
Successful Farming readers are routinely surveyed to measure their readership of editorial and 
advertising. There is no charge to advertisers for these surveys. Ads studied must be at least one-
third page with a minimum of 250,000 circulation.
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Readership 

■	 1,056,000 adult readers
	 70% pass along
	 43% passed along to another farm owner/operator

■	 Average time spent with issue: 64.4 minutes
	 38.8% keep their issue up to 3 months
	 28% keep their issue up to 6 months

Reach

Crop Producers
■	 92% of U.S. corn producers 
■	 89% of U.S. soybean producers

Livestock Producers
■	 96% of U.S. fed cattle
■	 89% of U.S. hogs
■	 64% of U.S. dairy

Profile

■	 Average age of reader.........................................................57
■	 Male.................................................................................69%
■	 Female.............................................................................31%
■	 Willing to try new products............................................87%
■	 Community leaders.........................................................85%

Education

■	 High school graduate...................................................96.3%
■	 Some college.................................................................57.7%
■	 College degree..............................................................28.9%

Operation

■	 Average farm size....................................................647 acres
	 500 – 999 acres................................................................25%
	 1,000 – 1,999 acres..........................................................21%
	 2,000+ acres...................................................................12%

■	 Median gross income...............................................$157,000
	 Less than $100,000..........................................................38%
	 $100,000 – $249,000.......................................................33%
	 $250,000 or more............................................................30%

■  88% produce one or more farm crops

■	 97% own a farm tractor
	 94% own 2 or more
	 83% own 3 or more
	 64% own 4 or more

■	 98% own an automobile or truck
	 94% have 2 or more
	 83% have 3 or more
	 45% have 5 or more

■	 89% own a riding lawnmower or garden tractor

■	 74% own a computer

Sources:	 ABC Publisher’s Statement, 6/30/08;
	 SF® Market Research Panel;
	 USDA Census, 2002

Successful Farming®Marketplace helps you sell to successful farmers.
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Full Page	
Black & White	 $17,475		
Black & One Color*	 21,505	 (Only one discount applies.)
Four-Color		 26,880

		  1 Page	 2 Pages	 4 Pages	 8 Pages	 12 Pages
Volume Discounts	 25%	 30%	 35%	 42%	 50%

		  1 Issue	 3 Issues	 6 Issues	 10 Issues	 12 Issues
Frequency Discounts	 0%	 25%	 30%	 35%	 40%

2/3 Page
Black & White	 $13,975	 $10,480	 $9,780	 $9,085	 $8,385
Black & One Color*	 17,205	 12,905	 12,045	 11,185	 10,325
Four-Color		 21,505	 16,130	 15,055	 13,980	 12,905

1/2 Page	
Black & White	 11,710	 8,780	 8,195	 7,610	 7,025
Black & One Color*	 14,400	 10,800	 10,080	 9,360	 8,640
Four-Color		 18,010	 13,505	 12,605	 11,705	 10,805	

1/3 Page	
Black & White	 8,740	 6,555	 6,120	 5,680	 5,245
Black & One Color*	 10,750	 8,060	 7,525	 6,985	 6,450 
Four-Color		 13,440	 10,080	 9,410	 8,735	 8,065	

1/6 Page	
Black & White	 5,770	 4,325	 4,040	 3,750	 3,460
Black & One Color*	 6,130	 4,595	 4,290	 3,985	 3,680
Four-Color		 7,935	  5,950	 5,555	 5,160	 4,760	

Three Inch	
Black & White	 3,475	 2,605	 2,430	 2,260	 2,085
Black & One Color*	 3,975	 2,980	 2,780	 2,585	 2,385
Four-Color		 5,440	 4,080	 3,810	 3,535	 3,265	
 
Two Inch	
Black & White	 2,340	 1,755	 1,640	 1,520	 1,405
Black & One Color*	 2,845	 2,135	 1,990	 1,850	 1,705
Four-Color		 4,095	 3,070	 2,865	 2,660	 2,455	

One Inch	
Black & White	 1,235	 925	 865	 805	 740
Black & One Color*	 1,505	 1,130	 1,055	 980	 905

*Black and one color is based on use of process colors only.

Note: Half-page equivalent or larger advertisements may bleed at no charge; not available 
for smaller units.

All discounts will be earned on business placed within the advertiser’s 12 month contract 
year. All card rates are subject to 15% agency commission.

For more information, call or write:
Successful Farming® Marketplace
1716 Locust Street – LS 255
Des Moines, Iowa 50309-3023

Amber Kohlhaas
(800) 678-2711
FAX: 515-284-3563
E-mail: amber.kohlhaas@meredith.com
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Successful Farming® pages are made up 
of three vertical columns, each 10 inches 

in depth and 2 1/4" wide. There is a 
separation between columns. The depth of 

an ad is expressed in inches.

A one-third page ad can be either one full column 
(A), or two one-half columns (B). See Mechanical 

Specifications for actual dimensions.

A

B
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Marketplace  Circulation Coverage

National Rate Base: 440,000
Note: Marketplace ads are not sold on a regional basis.



One or two issues on order or contract: $10.67 per word – minimum charge of 20 words
Three – six issues on order or contract: $9.65 per word – minimum charge of 20 words per issue
Seven – eleven issues on order or contract: $9.16 per word – minimum charge of 20 words per issue
All twelve issues on order or contract: $8.64 per word – minimum charge of 20 words per issue

For more information,
call or write:

Successful Farming® Marketplace
1716 Locust Street – LS 255
Des Moines, Iowa 50309-3023

Amber Kohlhaas
(800) 678-2711
FAX: 515-284-3563
E-mail: amber.kohlhaas@meredith.com

Marketplace  2010 Successful Farming® Classified Shopper Order From

Payment for first issue MUST 
accompany order unless credit has 
been established.
New advertisers must supply product sample or literature.

PLEASE NOTE:  Advertisers using an abbreviated firm name or 
post office box address MUST furnish a complete firm name, street 
address and name of owner, president or manager, for our office 
records.

Copy and Contract Information
Please restrict conditions appearing on order blanks. Successful 
Farming® magazine will not be bound by them.
Orders are accepted at these rates through the last closed issue; 
thereafter at rates then prevailing. Each insertion accepted at “rates 
prevailing” will automatically be billed at the current rate.
No allowances for errors in key numbers. All orders subject to 
acceptance or rejection at the offices of Meredith Corporation, Des 
Moines, Iowa. 

How to Count Your Words
Each initial is one word - thus, R. A. Bauer counts as three words. 
Each whole number is one word - thus, 85¢ per 100 counts as three 
words. Your city and state are  each one word - thus, Sioux Falls, 
South Dakota counts as two words, not four. 318 Iowa Avenue 
counts as three words. R.F.D. 3 counts as four words, and R. 1 counts 
as two words. The terms 5 x 7, RFD, COD, when eliminating periods 
and spacing, are acceptable as one word. There is no charge for 
phone number, ZIP code or Web site.

Please Read Carefully Before 
Ordering Your Classified Ad

Type Size
All Classified Shopper ads are set in uniform type size. Depending 
upon the ad, the first one, two, or three words will be set in boldface 
letters, as will phone numbers.
Headings
Ads will be placed under standard Successful Farming headings. For 
advertisers with ads in 3 or more issues we will provide you your own 
classification heading at no cost. This will be limited to 3 words. If 
you do not specify the category with your order, it will be inserted at 
the discretion of the Advertising Manager.
Closing Dates
All orders must be received on or before the closing date of each 
issue. Cancellation or changes in orders are not accepted after 
closing date and must be acknowledged in writing by the Publisher.
Proofs
Advance proofs of classified ads are not provided. Receipt of your 
order will be acknowledged. A tearsheet will be mailed to you with 
your invoice.
Advertising Requirements
Publisher reserves the right to accept or reject all orders or contracts 
at the offices of Meredith Corporation, Des Moines, Iowa 50309-
3023. No conditions, oral or written, on orders, contracts, agency 
forms, copy instructions or otherwise will be binding on the Publisher. 
No deduction will be allowed for any error in key number, nor any 
error due to illegible copy furnished us. In no event will the liability 
on the part of Successful Farming magazine exceed the cost of the 
advertisement. All orders are subject to credit approval. We reserve 
the right to cancel the contract at any time for nonpayment or if 
agency/advertiser credit is impaired. Upon request, all advertisers 
must submit their literature for approval before acceptance of their 
ads. All products must be consistent with our editorial policies. All 
copy is subject to approval by Successful Farming. 



106 Direct Marketing advertisers have appeared in 
Successful Farming® during each of the past three years.

In the tough world of direct marketing, repeat advertising means one thing — business. That these 106 firms have invested their mail 
order advertising dollars in Successful Farming® during each of the past three years, is proof that our audience consistently responds to the 
advantages of buying direct by mail. And that’s worth repeating ... and repeating ... and repeating.

Agri-Cover

Agri Dry Inc.

American Society of Agricultural 
Appraisers

AnBo Manufacturing Inc.

ASAP Direct

B&W Towing Systems

Bates Corporation

Boling Machine Shop

Leonard Borries

Bulk Seed Systems

Burkholder Sales

CDS - John Blue Company

CFC Distributors, Inc.

Cackle Hatchery

Central Boiler Inc.

Charmaster®

Convey-All USA

Country Connections

Crystal Falls Co., The

Dakota Alert, Inc.

Davis Instruments

Dawn Equipment Co

Deertracs

Diamond Farm Book Publishers

Diamond Shelters

Distel Grain Systems, Inc.

Driveway Chimes

E-Z Trail, Inc.

Easy Automation

FarmTek

Farm Works Software

Fehr Cab Interiors

Flickingersí Nursery

Frederick Harvesting & Trucking

Future Steel Buildings

Gorilla Glue, Inc.

Grace Manufacturing

Grainway LLC

Great Lakes Agri Market

Greene Welding and Hardware

Grove Harvesting

Harold Electric Co.

Hayek Harvesting

Headsight, Inc.

Hearing Help Express

Heritage Building Systems

Hi-Fold Door Corporation

Hi-Pro Manufacturing Company

Hoelscher, Inc.

Holdup Suspender Co.

Horn Plastics

Hydroswing,  Inc.

Innovative Products

Jensales Company

K & R Distributing

Keller Bros. Harvesting

Kencove Farm Fence, Inc.

Koehn Marketing Co.

KSi Conveyors Inc.

Kulhanek Harvesting

Landandfarm.com

Loftness Spec. Farm Equipment

Lundell Plastics Co.

Mast Production, Inc. / Pit Express

Meridian Manufacturing Group

T. Murphy Associates

Murray McMurray Hatchery

Oakwood Game Farm, Inc.

Plasma Cam

PolyTech

Precision Farm Machinery

Premier

Pride Solutions

Protect Your Surface

Quality Plus Manufacturing Inc.

Raven Industries

Richway Industries

R.W. Thomas Inc.

S&L Farms

Scale-Tec

Schaffert Manufacturing Co., Inc.

Schlagel  Mfg.

Schemper Harvesting

Scott Farms

Select Comfort

Sensor-1.

Sioux Steel Co.

Skinner Harvesting LLC

Snell Harvesting

Spear Engineering

Specialized Data Systems, Inc.

Starwood Rafters Inc.

Steel Arch Factory, Inc./American Steel 
Span

Stoltzfus

The Stumpster Company

Sudenga

T. Murphy Associates

Tanglewood Farms

Tempur-Pedic Inc.

Toy Farmer Magazine

Tractor Mirrors Inc.

TTP-Diesel Power & Machine

UnaGoose

Walinga

Walker Manufacturing Co.

Your Man Tours
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The following are certain terms and conditions governing 
advertising published in Successful Farming® magazine (the 
“Magazine”). Submission of insertion order for placement of 
advertising in the Magazine constitutes acceptance of the 
following terms and conditions. No terms or conditions in 
any insertion orders, reservation orders, blanket contracts, 
instructions or documents other than this Rate Card will 
be binding on Meredith Corporation (“Publisher”), unless 
Publisher agrees to such terms and conditions in writing.

AGENCY COMMISSION AND PAYMENT

1.	 Publisher may require payment for advertising upon 
terms determined by Publisher prior to publication of any 
advertisement.

2.	 Agency and advertiser are jointly and severally liable for 
the payment of all invoices arising from placement of 
advertising in the Magazine and for all costs of collection 
of late payment.

3.	 If an account is placed with a collection agency or 
attorney for collection, all commissions and discounts 
will be rescinded or become null and void and the full 
advertising rate shall apply.

4.	 Agency commission (or equivalent): fifteen percent 
(15%) of gross advertising space charges, payable only to 
recognized agents.

5.	 Invoices are rendered on or about the on-sale date of 
the Magazine. Payments are due within ten (10) days 
after the billing date, with the following exceptions. For 
all advertising not placed through a recognized agent, 
payments at Rate Card rates must be received no later 
than the issue closing date. Prepayment is required if 
credit is not established prior to ten (10) business days 
prior to the issue closing date. All payments must be in 
United States currency.

6.	 No agency commission is payable, and Publisher will 
not grant any discounts, on production charges. Any 
discounts received by advertiser on ad space charges may 
not be applied to production charges.

7.	 Advertiser shall pay all international, federal, state and 
local taxes on the printing of advertising materials and on 
the sale of ad space.

CANCELLATION AND CHANGES

1.	 Publisher expressly reserves the right to reject or 
cancel for any reason at any time any insertion order 
or advertisement without liability, even if previously 
acknowledged or accepted. In the event of cancellation 
for default in the payment of bills, charges for all 
advertising published as of the cancellation date shall 
become immediately due and payable.

2.	 Advertisers may not cancel orders for, or make changes 
in, advertising after the issue closing date.  Cancellation 
of orders or changes in advertising to be placed on covers, 
in positions opposite content pages, and for card inserts 
will not be accepted after the date thirty (30) days prior 
to the issue closing date.  Cancellation of orders for 
special advertising units printed in the Magazine, such 
as booklets and gatefolds, will not be accepted after the 
date sixty (60) days prior to the issue closing date. In 
the event Publisher accepts cancellation after any of the 

foregoing deadlines, such acceptance must be in writing, 
and such cancellation may be subject to additional charges 
at Publisher’s discretion.

3.	 The conditions of advertising in the Magazine are subject 
to change without notice. Publisher will announce ad 
rate changes thirty (30) days prior to the closing date of 
the issue in which the new rates take effect. Orders for 
subsequent issues will be accepted at the then-prevailing 
rates.

CIRCULATION GUARANTEE

The Magazine is a member of the Audit Bureau of 
Circulation (ABC). The following rate base guarantee is 
based on the ABC’s reported circulation for the Magazine 
averaged over the calendar year in which advertising 
is placed. Publisher guarantees circulation to national 
advertisers by brand of advertised product or service.  
In the event the audited twelve (12)-month average 
circulation does not meet the guaranteed rate base, 
Publisher shall grant rebates to the advertiser in ad space 
credit only, which must be used within six (6) months 
following the issuance of audited ABC statements for 
the period of shortfall. Rebates will be calculated based 
on the difference between the stated rate base at time 
of publication and the ABC audited 12-month average. 
Publisher does not guarantee circulation to regional 
advertisers, and regional circulations reported by the ABC 
are used by Publisher only as a basis for determining the 
Magazine’s advertising rates.

Publisher’s Liability

1.	 Publisher is not liable for any failure or delay in printing, 
publishing, or circulating any copies of the issue of the 
Magazine in which advertising is placed that is caused 
by, or arising from, an act of God, accident, fire, strike, 
terrorism or other occurrence beyond Publisher’s control.

2.	 Publisher is not liable for any failure or delay in 
publishing in the Magazine any advertisement submitted 
to it. Publisher does not guarantee positioning of 
advertisements in the Magazine, is not liable for failure 
to meet positioning requirements and is not liable for 
any error in key numbers. PUBLISHER WILL TREAT 
ALL POSITION STIPULATIONS ON INSERTION 
ORDERS AS REQUESTS. Publisher will not consider any 
objections to positioning of an advertisement later than 
six (6) months after the on-sale date of the issue in which 
the advertisement appears.

3.	 The liability of Publisher for any act, error or omission for 
which it may be held legally responsible shall not exceed 
the cost of the ad space affected by the error. In no event 
shall Publisher be liable for any indirect, consequential, 
special or incidental damages, including, but not limited 
to, lost income or profits.

(continued)
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(continued)

MISCELLANEOUS

1.	 Advertising agency and advertiser jointly and severally 
represent and warrant that each advertisement submitted 
by it for publication in the Magazine contains no copy, 
illustrations, photographs, text or other content that may 
result in any claim against Publisher. Advertising agency 
and advertiser jointly and severally shall indemnify and 
hold harmless Publisher from and against any damages 
and related expenses (including attorneys’ fees) arising 
from the content of advertisements, including, but not 
limited to, claims of invasion of privacy, unauthorized 
use of names or pictures of living persons, trademark 
infringement, copyright infringement, libel and 
misrepresentation.

2.	 Publisher’s acceptance of an advertisement for publication 
in the Magazine does not constitute an endorsement of 
the product or service advertised. No advertiser or agency 
may use the Magazine’s name or logo without Publisher’s 
prior written permission for each such use.

3.	 The word “advertisement” will be placed above all 
advertisements that, in Publisher’s opinion, resembles 
editorial matter.

4.	 This agreement shall be governed by and construed in 
accordance with the laws of the State of Iowa without 
regard to its conflicts of laws provisions. Any civil action 
or proceeding arising out of or related to this agreement 
shall be brought in the courts of record of the state of 
Iowa in Polk County or the U.S. District Court for the 
Southern District of Iowa. Each advertiser and its agency 
consents to the jurisdiction of such courts and waives any 
objection to the laying of venue of any such civil action or 
proceeding in such courts.

ADDITIONAL COPY AND CONTRACT REGULATIONS

1.	 For advertising units less than full-page size, insertion 
orders must specify if advertisement is digest, vertical, 
square, or horizontal configuration.  Insertion orders for 
all advertising units must state if advertisement carries a 
coupon.

2.	 Advertising units of less than 1/3 page size are accepted 
based on issue availability as determined by Publisher.

3.	 Requested schedule of issues of ad insertions and size of 
ad space must accompany all insertion orders. Orders 
and schedules are accepted for the advertising by brand 
of product or service only and may not be re-assigned 
to other products or services or to affiliated companies 
without the consent of Publisher.

4.	 Insert linage contributes to corporate page levels based 
on the ratio of the open rate of the insert to the open 
national P4C rate.

5.	 If a third party either acquires or is acquired by advertiser 
during the term of an insertion order, any advertising 
placed by such third party in an issue of the Magazine 
that closed prior to the date of the acquisition will not 
contribute to advertiser’s earning discounts.

REBATES AND SHORTRATES

Publisher shall rebate Advertiser if Advertiser uses more 
ad space than the quantity of space on which billed ad 
rates were based. Failure to use all such ad space shall 
result in higher ad rates. In such event, Advertiser will be 
shortrated and owe Publisher an additional sum based on 
the difference between the billed rates and higher rates.
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